A simple guide for visitors and new users who want to track competitor
ads, landing pages, keywords, and campaign ideas ethically.

1. What AdSpyPro Al Helps You Do

AdSpyPro Al is a competitor research workspace. It helps you manually
save and organize public ad examples, landing page details, offers,
keywords, creative changes, Al insights, reports, and swipe-file ideas.

The app is designed for ethical research. It does not scrape private
platforms, bypass access restrictions, or copy competitor work directly.

2. Create Your Account

1. Click Start Free Trial in the top menu.

2. Enter your name, email address, and password.
3. Check your inbox for the confirmation email.

4. Click the confirmation link.

5. Return to the app and log in.

3. Use the Dashboard

After login, the dashboard shows your saved competitors, ads, landing
pages, keywords, recent competitor updates, current plan, and monthly Al
usage. Use the quick action buttons to add a competitor, ad, or landing

page.

4. Recommended Workflow
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2. Save ads connected to each competitor.

3. Save landing pages linked from those ads.

4. Add keyword opportunities you discover.

5. Log creative, copy, CTA, offer, or price changes over time.
6. Run Al analysis on saved ads and landing pages.

7. Save your findings as reports.
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. Export reports as PDFs when you need to share them.

5. Main Sections

Competitors: Track brand names, websites, countries, industries,
platforms, logos, and notes.

Ads: Save public ad copy, screenshots, URLSs, offers, CTA text, status,
tags, and notes.

Landing Pages: Store URLs, titles, headlines, meta descriptions, offers,
CTAs, prices, screenshots, and notes.

Keywords: Save competitor keyword opportunities, intent, difficulty,
volume, platform, and notes.

Creative Changes: Log new ads, new offers, landing page changes, CTA
changes, copy changes, and price changes.

Al Analysis: Analyze saved ads and landing pages to generate marketing
observations and recommendations.

Reports: Write and save research reports, then export them as PDFs.

Swipe File: Save ethical inspiration for original hooks, CTAs, offers,
creative angles, and landing page ideas.

6. Tips for Better Research
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clear tags, such as discount, webinar, lead magnet, remarketing, or
seasonal. Check competitors weekly so your creative change log becomes
useful over time. Use the swipe file for inspiration, but always create
original campaigns. Turn important findings into reports so they are

easy to share with your team or clients.

7. Help and Contact

Email: info@digitechinfo.net
WhatsApp: +971559612766
Website: https://digitechinfo.net

Website: https://appmesh.online



